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MZIA KHOSITASHVILI

BRANDING AND RE-BRANDING IN THE LIRRARIES

In a market economy, any organization, be it commercial or non-commercial,
strives to gain a significant market share and keep the clientele and consumers. It is
essential to study the consumer needs, with public relations (PR) technologies being
of paramount importance as an integral part of marketing. In a market economy, the
company’s reputation means nothing if the dynamics of customer loyalty does not
work for the company’s favor.

To create a positive corporate image, companies and other organizations use
different methods tailored to their specifications; new approaches also emerge, such
as branding (brand creation process) and re-branding (developing a new corporate
identity for an established brand).

The key preconditions for successful branding of library products/services
remain unchanged —the assessment of reader/user desires, needs and abilities.

The main goal of library rebranding is to build customer loyalty, attract new
customers, especially young readers and members of vulnerable social groups; to
help beginning entrepreneurs and businessmen, and encourage civic participation.

The paper explores the design and implementation of branding strategies to
suit all non-profit organizations.
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